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Introduction

The June paper seemed to discriminate well, with candidates accessing a wide range of marks, with
some good, and occasionally very good, responses to the questions set. Having said that, there
were also some very weak responses that showed little understanding of, or even familiarity with,
the specification content and the standard expected of an A2 candidate.

The main reasons for some otherwise able students underachieving were the usual ones of not
heeding command words and not reading the questions carefully enough. Command words are
still being ignored by a sizeable number. Instructions to ‘Assess’ and ‘Evaluate’ were not followed by
some candidates.

Some of the students missed out on marks because they did not answer the question that was set.
Some students missed out several whole questions.

It is worth reminding future students of the need to apply proper context to all responses.
Repeating generic or stock answers or just copying the text out will not access the higher levels of
the mark scheme.

There was very little evidence to suggest that candidates did not have enough time to complete the
paper.
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Question 1 (a)

Most candidates knew what a franchise was, but some failed to fully develop their definitions,
mostly because they missed the point about having to pay for a franchise in some way and
therefore only gained 1 mark.

Stronger answers identified key phrases such as paying for a license to trade, payment of royalties,
sharing profits, following set processes and the vast majority recognised it included the right to
trade under an established brand name.

A significant number offered examples such as McDonalds, KFC and Dunkin Donuts.

1 (a) What is meant by the term franchise? (Evidence B, line 8)

ResultsPlus

Examiner Comments

A clear definition that scored 2 marks
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Question 1 (b)

The majority of candidates knew what a market segment was.

Those that defined it well gave examples of ways in which a business could segment a market,
either by using common characteristics such as age, gender and income or by using the case study
and referring to different groups of holidaymakers such as bird-watchers or those who took a
cruise.

This response scored just 1 mark.

(b) What is meant by the term market segment? (Evidence B, line 9)
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ResultsPlus

Examiner Comments

This response is too brief and not detailed enough
to get the second mark.

‘ ResultsPlus
Examiner Tip

If you are not certain of your definition, give a valid
example.

If this response had added 'For example all those
holiday markers who prefer cruises', it would have
gained 2 marks.
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Question 2

The majority of students recognised premium pricing as a benefit of operating in a global niche
market and usually explained this with either ‘adventure tourism’ or ‘diving/bird watching' as their
application. However, a significant number did not include any application, so could not access all
the available marks. A few candidates took the different, but perfectly valid, approach of looking at
the benefits of being in a ‘global’ niche as opposed to a ‘local’ niche.

Other benefits were not generally as well recognised or explained. A significant number mentioned
less competition but could not satisfactorily explain how or why this was a benefit. Similarly, there
were a number of candidates that used ‘meeting customer needs’ as a benefit, but failed to
differentiate this enough from any other type of business.

This response scored 2 marks.

2 Explain two benefits to a business of operating in a global niche market.
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N (7 ResultsPlus
E/N Examiner Comments

The 2 marks were awarded for identifying two
benefits (knowledge), but it lacked both application
and analysis.

There are no marks available for the definition and
the attempted evaluation.

4\
/

O\
/\\\ ResultsPlus

) Examiner Tip

At A2 level, no marks are available for definitions
or evaluation on questions 2 and 3.

If you do include these, you are wasting valuable
exam time.
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This response scored 5 marks.

2 Explain two benefits to a business of operating in a global niche market.
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‘v| < Examiner Comments

The first benefit is identified and then developed
with an example as application and scored three
marks.

The second benefit is also identified and
developed but lacks application and therefore
scored just 2 marks.

Once again, a definition is offered but cannot be
rewarded.
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Question 3

Most candidates offered valid reasons with economies of scale being the most common.

Many responses lacked depth and were assertion based, simply stating that they would make more
money and greater profit without explaining how or why, which failed to convince.

The usual weaknesses lay either in lack of context, or failing to analyse sufficiently to gain the two
extra analysis marks available. Some good responses looked at the different nature of the two
businesses and explored the ideas of synergy and mutual benefit.

This response scored all 8 marks.

3 Analyse two possible reasons why global businesses, such as Travel Leaders Group and
ALTOUR, may merge.
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ResultsPlus

Examiner Comments

An excellent answer that is clear, convincing with
good application and development of the analysis.
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Question 4

A significant number of students identified GDP per capita as the amount of disposable income per
head in a country, subsequently the development of their answer was incorrect. Many lifted figures
from the evidence but did not refer to these in their analysis. Having said that, there were some
good responses that used the evidence well and had a good understanding as to potential
weaknesses such as inflation and distribution of income.

This response reached Level 3 and scored 5 marks.

4 Asseg;s' how effective GDP per capita is at measuring growth.
(10}

cxemadv?@—’r&MQMv\
TFa. a010. e RE. Kz 1o Logoo.. Neaw. Ganed......
‘iz.*mt LZa T 0N N0GEaNR. 10 QM.
Mmum LG0R.AS.. ARCINE . AS.L M SatLL SLD. A 0sa).
o\ - PARD.... COROTINY S MO SN 0L
LAIRALSS L AD.. S0 L AR a0y

JAnest Ahece. . e
SRR mm.smuoca m ANCEASE.. B

NG ADESOND S PCALGK . hOCA . AR ODSOASS

WA GO S X ANQLEL S OO ANSEDRNE D
LAASPSOSIAL. DO 5O e e T

¢

TR TR« NI o~ NN S 6. SN a1 e SN2 @ N'a ZRAMI o> =08 DOAS...

mm«-ﬂﬁmcgoﬂmcmse 0 c_rQ.P B

12 |AL Business Studies WBS04 01



00, LOAS  ON0AL SRELGES ... A S RO e

.................................... L Lo = = W £ 1 | O Y
ResultsPlus

Examiner Comments

A limited response that shows knowledge and
understanding with some basic analysis. The
attempted evaluation fails to convince and has
wandered away from the question.
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Question 5

The question about the ease of doing business was generally fairly well answered. The majority
could present a good analysis of what it meant and why it helped in setting up a production
location. However, there were some who did not understand what it meant despite the guidance in
the extract and there were even some blank responses to this question

There were some good answers for this, with clear understanding and a discussion of other factors

that may also be important, leading to an overall judgement. Better responses contrasted the
importance in the short term with the long term.
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This response reached Level 4 and scored 8 marks.

5 Assess the importance of the Ease of Doing Business when choosing a
production location.
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ResultsPlus

Examiner Comments

Knowledge and analysis are good with some
application. Evaluation is there, but it needs to be
developed more to move further into Level 4. For
example, the last paragraph on NAFTA does not
fully explain why this is important.

ResultsPlus
Examiner Tip

On the longer Levels based questions, it is the
evaluation that is important, make sure you are
clear in your arguments and always back them up
with examples.

16 IAL Business Studies WBS04 01



Question 6

SECTION B

The case studies were accessible to candidates and acted as good platforms from which candidates
could apply relevant business theories. For the candidates that did not do so well in the 20 mark
questions, it was usually because they had simply copied out, or re-written, the evidence with little
or no attempt at analysis or evaluation. Conclusions were rare indeed.

Question 6

The majority of candidates appeared to enjoy the question about the importance of promotion

when entering a global market. This proved to be one of the best answered questions on the paper.

The majority were able to present a good analysis with plenty of application from the case study
and their own knowledge. However, evaluation was often weak with just a throw-away remark such
as ‘the other three P’s need to be taken into consideration’. Even those who attempted to extend
their answer on the other three Ps would write about price, product and place in general terms.

It was a rare response that used examples from their own knowledge, which was rather surprising

given the accessibility of the question and the range of well-known brands that have adapted the
marketing mix in one way or another.
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This response reached Level 2 and scored 6 marks.

6 Evaluate the importance of promotion in the marketing mix when entering a
global market,

(20)
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ﬁ Results?lus

This response relies on general assertions with
little meaningful analysis. Unfortunately, it has no
application or evaluation and is confined to Level 2
as a result.

ResultsPlus
Examiner Tip

Always, always use valid examples and evaluate!
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This response reached Level 4 and scored 14 marks.
6 Evaluate the importance of promotion in the marKeting mix when entering a
global market.
(20}
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<7 ResultsPlus

Examiner Comments

A better response with application and good
analysis, but evaluation is limited to a brief
mention of price and so only reaches low Level 4.

N\
/ \

\ ResuitsPlus

Examiner Tip

On questions 6 and 7, there are 8 marks for
evaluation. Make sure it is detailed, with several
strands of argument backed up by example.
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Question 7

Most candidates could identify potential trade barriers quite well, but many failed to develop the
significance of this to a global business, either because they couldn't, or because they concentrated
on the impact on economies and so failed to address the question. Some went on to confuse this
question with question 5 and the ease of doing business with some repetition of previous
responses.

A significant number answered this question well and were able to give a range of applied
examples in both analysis and evaluation. Unlike the previous question, it was good to see many
use their own knowledge, particularly of the recent trade war between the US and China.
Candidates that did this usually scored well on this question.
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This response reached Level 4 and scored 18 marks.

7 Evaluate the significance of trade barriers to a global business when
trading internationally.
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N (7 ResultsPlus
E/N Examiner Comments

An excellent answer, clear and convincing with

good evaluation and well backed up by examples.

The only thing it lacks is a valid and useful
conclusion.

\ ResultsPlus

) Examiner Tip

A conclusion should not just repeat previous
arguments in a shortened manner. It needs to
close the argument and add something to the
answer and satisfy the demands of the original
question.
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Paper Summary

Based on their performance on this paper, candidates are offered the following advice:
* Do read the question carefully and answer the question that is set

¢ Do watch out for command words such as 'Assess' or 'Evaluate’

* Do use examples to illustrate your argument

* Do use the language of the subject and avoid generalities

* Do watch your timing and do not spend too long on one question

* Do write concisely

* Do add a conclusion to the longer questions
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Grade Boundaries

Grade boundaries for this, and all other papers, can be found on the website on this link:

http://www.edexcel.com/iwantto/Pages/grade-boundaries.aspx
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